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Why we need you

1 in 4 people will experience a mental health problem in any one year.

That’s every family, every workplace and every 
friendship circle. It’s approximately 14 million 
people in the UK.
 
  On average, in the UK, 17 people take  

their own lives each day.
  Suicide is the leading cause of death for 

people aged between 20 and 34 years.
  The economic and societal costs of mental 

health problems to the economy in England 
are estimated to be at least £105bn a year.

  Depression is now the leading cause of  
ill health and disability worldwide.

Mind is the leading mental health charity in 
England and Wales. We provide advice and 
support to empower anyone experiencing  
a mental health problem.

We campaign to improve services, raise 
awareness and promote understanding. 

We won’t give up until everyone experiencing a 
mental health problem gets support and respect.

Hello!
We are absolutely delighted to have been chosen as your official charity partner. 
We are really looking forward to working with you to make this an engaging  
and successful partnership. We have a packed calendar of events and tonnes  
of fundraising ideas, so there should be something for everyone.
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people registered on Elefriends –
a 48% increase on last year 

61,438135
local Minds 
in England 
and Wales

Around

Our information
was accessed

10.8m
times this year

76,323
queries answered

 

by our helplines

107,607
 

513,539 people have used local Mind 
services – over 120,000 

more than last year

people accessing peer 
support through Elefriends, 

Friends in Need and 
Mind-funded netorks

We believe no-one should have to face  
a mental health problem alone.

When you’re experiencing a mental health problem, supportive  
and reliable information can change your life. We provide 
information online, in print and via our helplines to empower 
people to understand their condition and the choices available  
to them.

We have a federated network of more than 130 local Minds  
who offer specialised support and care based on the needs 
of the communities they support. These local Minds are all 
individual charities in their own right. In 2016/17 Mind directed 
£4.3m to support local Minds across England and Wales. In 
2016/17 our network of local Minds supported 513,539 people 
through projects such as counselling, employment and training 
services, crisis helplines and eco and art therapy.

On the high street Mind has over 150 retail shops across  
England and Wales selling clothes, books and toys. They also  
give away free mental health information booklets to anyone  
who needs them.

Our policy work influences government so that people with 
mental health problems can get the support they need and 
the respect they deserve. Equality and Human Rights are at 
the heart of all we do. We work hard to tackle the stigma and 
discrimination too often faced by people with mental health 
problems, and to make sure everyone has equal access to  
good mental health support.

What we do How you can help

Our work relies on 
people like you.

People who give their time, 
money, energy and passion to 
make sure Mind can be there 
for everyone who needs us. 
Together, we can change the  
lives of vulnerable people and 
improve the services and  
support they receive.

Take a look at the infographics  
on the following page to see  
some examples of how your 
support can help. 

Mind will provide you with an 
Account Manager to help provide 
you with support, advice and 
fundraising materials. Please do 
keep in touch and let us know 
what you have planned. We 
look forward to working with 
you and thank you once again 
for choosing to support Mind. 
Together we can ensure that  
no one has to face a mental 
health problem alone.

In 2016/17
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help us send 
essential 
information 
booklets about 
mental health 
to 40 people.

£10 
could

could pay for 28 people 
to campaign for change 

on our behalf.
£40

could keep 
our online 
community, 

Elefriends, open and safe 
for two hours.

£70 could offer 
a lifeline 

to eight people in 
desperate need  
of support from  
our Mind  
legal line.

£120

could provide  
five people  

struggling with their  
mental health a place  
in a 10-week wellbeing  
group with team  
sports and cookery.

£550

How your money helps

could support a 
young person 
bereaved by 
suicide to 
access 1:1  
and group 
support.

£300
could help 
us keep  

the Mind Infoline open for  
1 hour, helping 35 people.

£200
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Auction of promises
You could auction off services in your office. 
You could be a tea-maker, lunch grabber, post 
sender. Or find out the talents of colleagues 
and see if they will auction off training 
sessions to help you raise funds!

Bad taste
Ask colleagues to pay to express their bad 
taste and come to work wearing the worst  
tie or vibrant clothes.

Cheese and wine evening
Be a wine connoisseur for the night and 
charge an entry fee for colleagues to try  
some of the loveliest wine and cheese that 
you have on offer.

Disco
Dance the night away, charge for entry  
and why not include a dance off to see  
who’s best at strutting their stuff.

Extreme challenge
Why not swim the distance of the  
Channel in your local pool or run the  
length of the country on  
a treadmill? You don’t  
have to be a superstar  
athlete for this one –  
you could split the  
distance over a few  
days or weeks.

Fivers
Get friends, family and colleagues to donate  
a £5 note each and write their name on it.  
Put the notes in a pot and whoever’s name 
you pull out wins a share of the money, with 
the rest going to Mind.

Give it up
Give up something you love for a good cause! 
Avoid chocolate, alcohol, Facebook, using the 
lift – choose your challenge and ask your 
friends and family to show their support by 
contributing to Mind.

Happy Monday 
Start your week with a smile and hold a 
fundraising get-together with your colleagues. 
Hold a bake sale to brighten up Monday,  
wear bright clothes and ask everyone to 
donate £2 to take part.

International food day
Share your culinary talents, cook your 
speciality dish and bring it into work to sell to 
your colleagues. It could be a dish that’s been 
in your family for generations or something you 
just love to cook. Sit down for lunch together 
and take this opportunity to connect with 
colleagues that you don’t normally chat to.

J.O.G.L.E
Ride from John  
O’Groats to Land’s  
End and get  
sponsored for  
taking part.

Karaoke night 
Which colleague has hidden talents? Pick a 
venue, charge an entry fee and sing the night 
away in aid of Mind.

A-Z of fundraising ideas
Sometimes it can be hard to get started with your fundraising. 
We’ve put together an A-Z of fundraising ideas to give you a 
helping hand. 
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Learn a language
Do any of your colleagues speak another 
language? Ask them to run a short lunchtime 
course in holiday French/Spanish/German/
Swedish with colleagues making a donation  
to Mind to attend.

Manager vs. manager
Pit your managers against each other to see 
who can raise the most money for Mind, 
equipped only with their smart phones.

Night in
Get your friends to donate the cost of a  
meal and cook them up a treat!

Office Olympics
Become an office Olympic champion by 
participating in a number of fun events such as 
paper plane flying and waste paper basketball.

Positive steps
Change your route to work for a week;  
can you walk instead and donate your  
usual travel costs? Or how  
about getting off two  
stops earlier and  
getting your walks  
sponsored?

Quiz night
Hosting a quiz at your local pub is easy  
to organise and a lot of fun. Be creative  
with quiz rounds; musical bingo or Family 
Fortunes. Ask teams to make a donation to 
enter, fine people for checking mobiles and 
organise a raffle or auction on the night.  
Prizes go to the team with the highest  
points and best team name.

Raffle
Ask your partners, suppliers or friends to 
donate some fab prizes and organise a raffle.

Sweepstake
Hold a simple sweepstake on  
any event: the Grand National,  
X-Factor, the length of your  
Senior Partner’s speech at  
the next team meeting. Charge  
to enter and split the money  
between the winner and Mind. 

Treasure hunt
Organise a treasure hunt around the office  
or even around the local area. This can take  
place at lunch to encourage people to get 
away from their desks.

Unwanted gift sale
One man’s junk is another man’s treasure.  
Sell off your unwanted gifts for a donation  
to Mind. You can also donate any unwanted 
items to our Mind shops for stock!

Xmas
Hold a party, go carol singing, sell mulled 
wine and mince pies, or provide a gift 
wrapping service.

You smartie!
Did you know that a smarties tube can  
hold 27 pound coins? Why not offer your 
colleague some chocolate in exchange for 
them filling the tube? How much can you  
raise from other confectionery containers?

Zumba
Get colleagues and friends together for a 
group Zumba class. Charge an entry fee  
and give the proceeds to Mind.



Cycles

Date Event Name

29 July
Prudential RideLondon 
Surrey 100

29 July
Prudential RideLondon 
Surrey 46

25–29 July
London to Paris –  
Tour de France cycle

Anytime
London to Paris 
(bespoke event)
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Swims

Date Event Name

8–10 June Great North Swim

Runs

Date Event Name

15 April Brighton Marathon & 10k

22 April
Virgin Money  
London Marathon

13 May Superhero Run 

20 May Great Manchester Run

28 May Vitality London 10k 

24 June Swansea Half Marathon

09 September Great North Run 

15 September Kew Gardens 10K 

16 September Richmond Half Marathon 

16 September Berlin Marathon

07 October Cardiff Half Marathon

14 October
Royal Parks  
Half Marathon

21 October Great South Run

TBC Santa Run

Multiple dates
Tough Mudder,  
Various UK locations

Treks and walks

Date Event Name

5–6 May Isle of Wight Challenge

19 May Snowdon at night

26 May London to Brighton

15–17 June 3 Peaks Challenge 

22–24 June Mind Hike

30 June–1 July Cotswold Way Challenge

21–22 July Jurassic Coast Challenge

5–9 August Iceland Lava Trek

11–12 August Wye Valley Challenge

25–26 August South Coast Challenge

7–9 September 3 Peaks Challenge 

8 September Thames Bridge Trek

9 September Thames Path Challenge

Contact your Account Manager  
for more information about taking 
part in any of these events.

Events calendar 2018
We have a packed calendar of runs, cycles, walks and swims up 
and down the country. Whether you’re looking for a fun day out  
or an extreme challenge, we’ll have an event that’s right for you!



Wellbeing board 
 
What do you do to look after your mental 
health? Create a space, such as a wellbeing 
board for staff to share their thoughts and 
ideas for improving your mental wellbeing. Ask 
your Account Manager to help you with ideas.
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Awareness-raising and wellbeing tips
As well as raising money you can also help by raising  
awareness for Mind and mental health in general.

Tea and talk

Encourage employees to take some time to 
grab a cuppa with a partner or small group 
and talk about mental health. Mental health 
problems affect one in four of us yet people 
are still afraid to talk about it. For people 
with mental health problems not being able 
to talk about it can be one of the worst 
parts of the illness. So by getting people 
talking about mental health we can break 
down stereotypes, improve relationships, 
aid recovery and take the stigma out of 
something that affects us all.

Wishing well 
 
Create a ‘wishing well’ where staff can 
submit their ideas to help your organisation 
improve mental wellbeing for staff. It could 
be a suggestion about an initiative, event 
or fundraising activity and there could be 
a prize for the winning suggestions and an 
opportunity to be involved in taking it forward. 

Speed conversation-ing
 
Ask people to pick a mental health statistic 
or fact at random and then have a 5 minute 
conversation with someone about it, they 
then pick another statistic or fact and have a 
conversation with a different person, and so on. 
You may find some of the facts quite shocking 
and this can help to highlight some of the 
difficulties faced by those experiencing mental 
health problems. Ask your Account Manager  
to help provide accurate facts and statistics.

Mental health quiz
 
Find out how much your colleagues know 
about mental health. Challenge misconceptions, 
and understand the real facts about what 
mental health problems are and how they 
can affect people. Please ask your Account 
manager for suggested questions (and 
answers) or visit our Time to Change website. 

There are three  
key awareness  
dates in the diary:
Mental Health Awareness Week 
14–20 May 2018

World Mental Health Day  
10 October 2018

Time to Talk Day  
7 February 2019

https://www.time-to-change.org.uk/mental-health-quiz
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Five Ways to Wellbeing
The Five Ways to Wellbeing were researched and developed by the  
New Economics Foundation. They are five evidenced-based actions 
designed to improve personal wellbeing.

1

Why not try: Starting a ‘car pool’  
club at work and inviting colleagues  
to donate the petrol money they save  
in one month to Mind?

Connect
There is strong evidence that suggests 
that feeling close to, and valued by, 
other people is a fundamental human 
need and important to functioning well 
in the world.

2

Why not try: the Mind Mileage Challenge 
– charge teams an entry fee to see who 
can cover the most miles in a month. Use 
pedometers or smart phone apps to keep 
a track of each team’s total at home and 
at work, with a prize for the winning side.

Be active
Regular physical activity is associated 
with lower rates of depression and 
anxiety across all age groups.

3 Take notice
Studies have shown that being aware 
of what is taking place in the present 
directly enhances your wellbeing and 
that savouring ‘the moment’ can help  
to reaffirm your life priorities.

Why not try: Around the World in 80 
Dishes – throw a random selection of 
countries into a hat. Invite each member 
of your team to pull out a name and then 
cook a dish originating from, or inspired 
by, that nation. Share the fruits of your 
labour at a team lunch with donations 
going to Mind. Encourage everyone to 
really savour and appreciate the different 
flavours on offer.

Learn
Continued learning through life enhances 
self-esteem and encourages social 
interaction. The practice of setting goals, 
which is related to adult learning in 
particular, has been strongly associated 
with higher levels of wellbeing.

4

Why not try: Inviting a local Tai Chi or yoga 
instructor into the office to run a lunchtime 
‘taster’ session with donations going 
to Mind? You could even ask a foreign 
language tutor to teach conversational 
Spanish, French, Greek or Italian (or any 
other language for that matter!).

Give
Individuals who report a greater 
interest in helping others are more 
likely to rate themselves as happy; plus 
research has shown that performing  
an act of kindness once a week over  
a six-week period is associated with  
an increase in wellbeing.

Why not try: Starting a ‘Good Deeds 
Jar’ – invite members of your team to put 
50p into a communal jar each time they 
do something to brighten someone else’s 
day; whether it be smiling and saying 
‘hi’ to a colleague in the office kitchen, 
thanking someone who holds the door 
open or giving an unsolicited compliment. 
At the end of a month have a vote to see 
who has been the most prolific, or most 
inventive ‘good deeder’. The winner gets 
half of the money deposited in the jar with 
the remainder going to Mind.

5
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Partnership calendar 2018
Now you’ve had a chance to read through lots of ways to  
fundraise and engage with Mind, here’s a helpful guide  
to how you might organise your events throughout the year.

Happy Monday
Don’t let the January blues get your colleagues 
down. Every Monday this month add a splash 
of colour and fun to your usual work clothes! 
And don’t forget to start the week as you mean 
to go on by boosting your wellbeing at work.

Donate day 
Ask your staff to have a spring clean and 
donate any unwanted Christmas gifts to  
a Mind shop near them.

January 2018

Valentine’s Day
Wear something red to work and donate  
£1 to Mind. 

Time to Talk Day 
Pledge your support, set up a pledge wall and 
ask your colleagues to pledge their support to 
fighting mental health stigma and discrimination.

February 2018

Wimbledon season
Sweepstake, dress up like a famous tennis 
player or compete in your own tournament 
against colleagues.

Mind Hike
Test your mental and physical endurance by 
trekking 40 miles in the stunning Lake District 
landscape in just 24 hours

June 2018

World Book Day
Release your inner child and dress up as your 
favourite book character for the day with a 
suggested donation of £3 going towards Mind. 
Why not organise a book swap, charge for 
entry and get swapping!

Virtual rowing challenge
Encourage your colleagues to take part in a 
virtual row to raise money and awareness 
for Mind and the link between physical 
exercise and wellbeing.

March 2018
Let’s Get Quizzical
Devise a quiz to see who can spot the fibs 
within a list of facts. Sell competition sheets 
to colleagues to raise funds for Mind. Use 
facts about your company, general knowledge 
trivia or themed categories to challenge your 
quizzers! Award prizes to the winners.

Spring cleaning
Gain a new wardrobe by swapping clothes, 
books or DVDs, with your colleagues for 
a donation to Mind. Customers could get 
involved by swapping their books and DVDs.

April 2018

Raffle time
Hold a raffle which can be open to customers 
past and present. See who can get the best 
prizes.

Great Manchester Run  
(10k) or Superhero  
Run 5K or 10K,  
London Find out  
who’s the fastest  
on the team.

May 2018
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Mental health at the movies
Borrow a boardroom to host a ‘mental health’ 
themed movie night. Vote on film choice or 
ask your Account Manager for suggestions. 
Consider hosting a discussion session after 
the film and ask Mind to provide printed 
info to take away. Add ticket and popcorn 
proceeds to your Mind pot!

Ride London–Surrey 100
Get on your bike and ride 100 miles  
in aid of Mind.

July 2018

A breath of fresh air
Encourage team members to take a proper 
lunch break by printing out copies of a simple 
30-min guided walk close to your office. 
Invite staff to donate for cups of hot soup  
on their return to the office.

Every penny counts
During this month ask staff to donate  
any extra pennies they have after lunch.  
See which teams can raise the most.

November 2018

Photography competition
Participants pay an  
entry fee to enter. The  
competition could have  
a theme, such as UK  
Summer Holiday. The  
top photos could be  
featured on your  
company intranet.

Console tournament
Why not have some friendly competition in 
the office? Charge an entrance fee, choose 
some popular games and get staff to compete 
against each other.

August 2018

Thought for the day advent calendar
This festive season help your customers and 
staff countdown to Christmas by displaying  
a positive thought of the day in reception.

Crafternoon 
Hold a Christmas Crafternoon – a perfect 
opportunity to bring staff and customers 
together for some creative therapy whilst 
raising funds.

December 2018

The ‘Big Event’ on World Mental Health Day
Raise awareness about mental health whilst 
raising funds for Mind with collections and 
through text to donate at receptions.

Donate or dare
Dress up in your best Halloween gear and 
tour the office or your store for a game of 
‘Donate or Dare’. Colleagues must decide 
whether to make a donation or pick a dare 
from the ‘Bucket of Doom’! Have fun getting 
creative with your dares.

October 2018Great Company Bake Off
Get your apron on and ask your  
senior members of staff to  
play the roles of the judges.

Tough Mudder
Take the muddy plunge  
and fundraise  
for Mind.

September 2018
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Banking your fundraising
Banking your offline donations regularly is really important.  
It prevents any money being lost and also means that Mind  
is able to make use of the money as soon as possible.

How to bank

Making the most of your  
fundraising page
Make it personal – Tell people why you are 
raising money for Mind. Tell your story and 
add a photo of yourself. Set your fundraising 
target and keep it up-to-date with your offline 
donations.

Don’t be shy – Email everyone in your address 
book with a link to your page and get them to 
forward the email to their contacts. Don’t be  
afraid to ask, ask and ask again! People with  
good intentions can often be forgetful, so remind 
them by sending your link more than once.

Share – Post your link on Facebook and Twitter. 
Add a link to your fundraising page on your email 
signature and your company intranet.

Keep going – Remember to keep raising money 
after your event. Add photos, updates and 
achievements to your page.

Say thank you – Write a personal thank you 
that will automatically send to everyone who 
sponsors you.

BACS transfer or cash deposits
Please use the reference below when paying in donations or 
making a BACS transfer, as this will help us track the funds 
raised by your organisation. 

Please ensure that you notify your Account Manager when  
a payment has been made. Cash donations need to be paid  
into a NatWest branch. Please visit the counter to ensure  
you can add a reference.

Cheque  
This should be made payable  
to Mind and then posted to us  
at the following address: 

 
Mind, 15-19 Broadway,  
Stratford, London,  
E15 4BQ 

Our bank details
Account Name: Mind Account Number: 24785164 Sort code: 60 40 02

Fundraising page
You can also set up a Virgin Money Giving  
or JustGiving Page to receive donations. 
Remember to include a reference to your 
organisation in your URL.

We recommend using Virgin Money  
Giving – you can find the Mind page at 
virginmoneygiving.com/charities/mind.  

Just visit the website, follow the instructions  
to ‘start fundraising’ and create your own 
personalised page. Please notify your  
Account Manager when you set up a page.

http://www.virginmoneygiving.com/charities/mind
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Promoting your fundraising
Don’t forget to use your online channels and relationships  
to promote your fundraising efforts.

Gift Aid
Under the Gift Aid scheme every £1 you give will be worth an extra 25p at no extra cost to you! 
This means that a £10 donation can be turned into £12.50 as long as the donor is a UK tax payer.

Gift Aid can be automatically added with any online donations by clicking the gift aid button.  
For cheques or cash, please ask for a Gift Aid form from your Account Manager.

Please note, payments received in return for goods and services, for example, payment for 
admission to a concert, for a raffle ticket or auction item, cannot be gift aided.

Facebook

Over 30% of visits to online sponsorship 
pages come from Facebook, so it can  
be an incredibly useful tool to raise  
money for Mind.

  Use status updates to keep everyone  
informed about your progress.

   Post a note about your fundraising page  
and whenever you update your fundraising 
page, post it on Facebook.

   Create your own Facebook group or event  
and invite your friends to join.

   When your friends sponsor you, ask them  
to share it so their friends know too.

   Don’t forget to share your story –  
the people you know will care about  
your reasons for raising money for Mind.

Twitter

It’s so easy to spread the word about  
your fundraising in just 140 characters.

  Tweet regularly to keep followers interested  
but don’t ask for money in every tweet.

  Use hashtags to group your tweets by subject 
and make them easy to find. For example, 
#mentalhealth or #fundraisingforMind, or 
#FundraisingFriday.

  Link your Twitter account to your online 
sponsorship page.

  Follow us on Twitter – @mindcharity

Blogging

   Start a blog about what you are doing and 
why. Use it like a diary to keep people 
updated on your progress.

   Include links to your Twitter and Facebook 
profiles and add links to your photos (and 
online sponsorship page!)

   Free blogging tools are available from  
Blogger and WordPress and the online 
fundraising sites.

  Your blog could even be featured on the  
Mind website at mind.org.uk

https://twitter.com/search?q=%23mentalhealth&src=typd
https://twitter.com/search?q=%23fundraisingforMind&src=typd
https://twitter.com/search?q=%23FundraisingFriday&src=typd
https://twitter.com/mindcharity
http://mind.org.uk
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Lotteries and raffles

There are strict and complex laws relating to 
raffles, lotteries and betting. There are also legal 
requirements regarding prizes, the cost of running 
a raffle or lottery and the way they’re organised. 
Some events that you might not think of as lotteries 
or betting are covered by lottery and betting laws. 
The following guidelines relating to small lotteries are 
probably the most relevant to your fundraising, but 
do give us a call if you’re not sure and we’ll be happy 
to help.

Small lotteries – Where a lottery or raffle is part  
of a social event e.g. a dinner, quiz night or fête,  
then different provisions apply (no formal license  
or authorisation is necessary):
   Lottery and raffle tickets must not be sold by,  

or to, anyone under 16.
  Maximum of £250 can be spent on prizes.
   Donated prizes can be of any value but no prize 

can be given in cash.
   Tickets must not be sold outside of the premises 

or grounds where the function is held.
   The tickets must be sold and results announced 

during the function.

Raffles with customers and those which are not part 
of a social event need to be handled differently, you 
must contact your local authority to obtain a licence, 
this can cost around £20–£30. Please contact your 
Account Manager for more information.

Licences and insurance

Please check if your event needs a license. You will 
need a local authority licence for street collections 
unless the land is privately owned, in which case ask 
the owner’s permission. If it’s a shopping centre ask 
the local council, if it’s a pub ask the landlord and if 
it’s your local supermarket ask the store manager. 

Your company will probably already have suitable 
insurance cover for your event, unless it is unusual, 
but do check. If you are organising a large event, 
it would be worth getting abandonment insurance, 
which will cover all your costs if you have to call  
the whole thing off.

Entertainment

If you are planning on having any form of 
entertainment (music and dancing) at a venue that 
does not have a Public Entertainment Licence, you  
will need to get one from your local authority  
(licences are free for events with charitable purposes). 

If you put on entertainment such as a film night, 
a play, or perform or use recorded music, please 
check the copyright provisions.

Food and drink

If you are providing food at your event, every person 
involved in the preparation and serving must have 
a basic understanding of food hygiene. If you are 
selling alcohol at your event you must get an alcohol 
licence from your local authority.

Useful websites

Fundraising
institute-of-fundraising.org.uk

Raffle and lottery regulations
gamblingcommission.gov.uk

Food safety and hygiene food.gov.uk

Fundraising and the law
Everything you do when you are raising money for Mind needs to  
be both legal and safe. To put your mind at rest, please read the  
important information below.

http://www.institute-of-fundraising.org.uk/home/
http://www.gamblingcommission.gov.uk/home.aspx
https://www.food.gov.uk/
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Media toolkit
To help you make the most of your event our media team have put 
together this information to help you publicise your efforts with your  
local media. Local press coverage can help you increase attendance  
or donations whilst raising awareness for Mind in your local community.

Make headlines

Local papers. Regional radio stations. Community 
TV stations. There are all kinds of places where you 
can let the world know you’re fundraising for better 
mental health. Here’s how to make it happen.

Be original

You’re more likely to pique a journalist’s attention  
if your story has an interesting angle, so think what 
yours could be. Are you fundraising for personal 
reasons related to mental health? Or wearing fancy 
dress? Or hoping to break a record?

Writing your press release

Take time on your press release to make sure it gets 
noticed. Send it two weeks before your event to give 
reporters time to contact you. See our guide on the 
next page to help you perfect your press release.

Focus on photos

Let journalists know if you’re doing anything that will 
make a great picture, and arrange for someone to 
take high-resolution photos before and during your 
event, too.

Get ready for radio

Give your local stations a call to tell them about your 
brilliant plans and they may well want to interview 
you. Planning what to say beforehand can help you 
stay calm, so think about why you’re fundraising for 
Mind, how people can sponsor you and how people 
can come and support you.

Who to send it to

The website media.info/global provides a directory 
of newspapers, magazines, and TV and radio 
stations throughout the UK. It provides contact 
details and allows you to search by area.

Press release basics

    Your release should read like a news story in a 
newspaper. Write about your organisation in the 
third person and avoid opinion except in direct 
quotes. It shouldn’t read like an advert.

   Keep it to one or two sides of A4 at the most.

    Use plain english, avoiding jargon. Use short, 
punchy sentences and paragraphs and try to  
make it as interesting as possible to the reader.

    Avoid complicated formatting such as footnotes 
and text boxes.

https://media.info/global
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Writing your press release
Here are the things you need to include when writing your press release.

Want us to take a look  
at your press release?  
No problem. 

email: corporatepartners@mind.org.uk

4

1

Media toolkit

3   Headline (title)

This should be clear, short and simple. If 
it is a local story, always show journalists 
this in your headline, for example by 
including the name of the location. Use 
punctuation in your headline sparingly,  
if at all.

   Quotes

You should at least have one quote from 
your organisation explaining why you’re 
doing the event and what it means to you  
to fundraise for Mind.

   Ends and notes to editor

Write ENDS at the end of the release and 
then conclude with your ‘notes to editor’, 
including your company web address, 
press team contact details and important 
background information. 

This information is not intended for publication.

2
   Opening paragraph

Your first paragraph is the most important 
part of the press release. It must show why 
your story is relevant and newsworthy.

Make sure you answer the Five Ws:  
who, what, when, where and why.

Download our press kit

Our online fundraising kit contains 
press release templates, tips on 
speaking to the media and more. 

You’ll find it here

Top tip

https://www.mind.org.uk/media/11694518/partnership-press-release-template.docx


Logo minimum size

You’ll have a big logo on a billboard, and a small 
logo on a business card or a banner ad. So 
how big should you make it? The strapline is the 
smallest part and you should never make the logo 
so small that ‘for better mental health’ is hard to 
read. For instance, the smallest example on this 
page is in 4pt type or 24mm across. This is the 
smallest the logo should ever be in print.

Logo and copy

The logo never appears as part of a sentence,  
or with words added to it to make a new name  
or phrase. We need to avoid creating sub-brands  
as this will dilute our overall awareness – after  
all the name ‘Mind’ is already known and respected. 
If you think you need a separate identity for a 
project or campaign please discuss this with  
your Account Manager.

Logo exclusion zone

The logo must have a clear area around it to  
allow for legibility and good standout. The exclusion 
area is the distance equivalent to the height of  
the ‘d’ in the logo. These exclusion zones don’t 
apply online, and especially in banner advertising 
because the space available is often limited. If you 
have any queries, speak to your Account Manager.

How not to use the Mind logo

Do not stretch the logo.

Do not remove the strap line.

Do not change the colour of the logo.

Do not add effects to the logo  
(i.e. outlines, glows, drop shadows etc.)
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Logo guidelines
It is important for the Mind logo to be used consistently so that 
people recognise it and understand who we are and what we do.

Please use your own organisation’s 
branding on any materials you create 
alongside the ‘We’re supporting Mind’ 
logo to signify our partnership.
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The logo on images

You should always look for photographs where 
there is a clear area with enough space for the 
logo to be placed and read clearly. All of the 
photographs in the library have been commissioned 
with this in mind. In extreme circumstances, when 
the logo cannot be read over an image and no 
other image is available, it is acceptable to place  
it in a box (see examples). In this case the exclusion 
is expanded by the height of an extra ‘d’ around  
the perimeter of the box.

Logo placement

The logo can appear at the top left, top right or 
bottom right of a printed page. The exclusion zone 
(explained on the previous page) sets the distance 
of the logo from the edge of the printed page.

for better mental health

for better mental health

for better mental health

for better mental health

top left

top right

for better mental health

bottom right

blue logo not legible over image

blue logo is legible over image

white logo not legible over image

out of white block over imagery
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How to describe Mind

Wording for your company intranet
We know it can sometimes be tricky to know how to describe what  
we do at Mind in a clear and concise manner so we thought we’d  
help out by providing you with a few different versions of wording  
to use in your internal communications:

Version one 

We are supporting Mind, the leading mental 
health charity in England and Wales. Mind 
provide advice and support to empower 
anyone experiencing a mental health 
problem. They campaign to improve services, 
raise awareness and promote understanding, 
and provide support directly to those who 
need it most. Mind has a network of over 140 
local Minds across England and Wales which 
offer specialised services based on the needs 
of the communities they support.

Every year, one in four people will experience 
a mental health problem. But hundreds of 
thousands of them are still struggling. Mind 
believes that no-one should have to face a 
mental health problem alone. 

Their mission is simple. Mind won’t give up 
until everyone experiencing a mental health 
problem gets support and respect.

Optional:
Mind need people like you; people who give 
their time, money, energy and passion to 
make sure Mind can be there for everyone 
who needs them. 

Version two

We’re supporting Mind, the leading mental 
health charity in England and Wales. Mind 
believes that no one should have to face a 
mental health problem alone. They are there 
for anybody experiencing a mental health 
problem, in their community, on the end of 
the phone or online. Whether somebody is 
stressed, depressed or in crisis. Mind are 
there to listen, offer support and advice, and 
fight their corner. By supporting Mind, we are 
helping them on their mission to get support 
and respect for everyone experiencing a 
mental health problem.

Version three

Mind is the leading mental health charity in 
England and Wales. Mind is there to make 
sure anyone with a mental health problem has 
somewhere to turn for advice and support.
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What our partners said  
about working with Mind:

“Since our people selected Mind as one of our National  
Charity Partners in June 2013, we’ve seen a fantastic level  

of engagement, from fundraising, pro bono to volunteering.”
Jess Reddy, Charitable Giving Lead, Deloitte

“The take-up in fundraising and volunteering opportunities has 
been fantastic, and has really allowed colleagues to get behind 
the partnership and support Mind. Our partnership with Mind has 
really resonated with staff, not only by raising awareness of mental 
health but also in encouraging them to look after their own mental 
health in their everyday lives.”

Kathryn Stewart, UK Head of COO Office at Societe Generale 

“Our ‘charity of the year’ partnership with Mind was so successful we 
decided to extend it for another six months! The cause has really resonated 
with both our colleagues and our authors and we’ve raised more money 
than ever before. We’ve also worked collaboratively with Mind on a number 
of projects – including publishing Dear Stranger, a book of letters on the 
subject of happiness penned by some of our authors and Mind bloggers, 
with all proceeds going to Mind. Mind has been a true pleasure to work 
with and I would whole-heartedly recommend them to any organisation as 
a charity partner.”

Siena Parker, Corporate Social Responsibility Manager, Penguin Random House 

“Our staff have had a fantastic year of fundraising with this record 
breaking total for Principality. We hope the money raised for Mind will 
continue to support their vital services across Wales, as the work they 
do is so important to our communities.”

Julie-Ann Haines, Customer Director at Principality Building Society



In aid of

Mind is a registered charity in England and Wales (no. 219830)  
and a registered company (no. 424348) in England and Wales.

Mind 
15–19 Broadway 
Stratford 
London 
E15 4BQ

020 8519 2122 
contact@mind.org.uk 
mind.org.uk

t  @MindCharity 
f  mindforbettermentalhealth 
in Follow us on LinkedIn

Infoline 0300 123 3393 
Text 86563 
Email info@mind.org.uk
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